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About Diabetes.co.uk 
    
Packed full of information, special features, news and more, Diabetes.co.uDiabetes.co.uDiabetes.co.uDiabetes.co.ukkkk is now the UK’s 
largest and fastest growing community website for people with diabetes:  
 

• continually updated, free to use and available 24/7  
• optimized to ensure high rankings in Google.co.uk 
• more than 270,000 unique visitors per month 
• over 100,000 registered users 
• 70,000 subscribers opted-in for twice weekly newsletter 
• and 30,000 members using the Diabetes.co.uk Forum 
• more than 1 million Diabetes.co.uk page views per month  
• and over 12 million page views per annum 

 

Geographical distribution 
 
Diabetes.co.uk fast growing audience is geographically distributed as follows: 
 

• United Kingdom 80% 
• USA & Canada 8%  
• Europe 3%  
• Far East 3%  
• Rest of the World 6%  

 
The geographical distribution of our UK visitors is widely spread:  
 

• London and South East – 30%  
• Ten other major UK cities – 20% * 
• Other UK locations – 50% 

 
* Notably Manchester, Birmingham, Glasgow and Edinburgh 

 



 

Diabetes.co.uk User Survey  

Responses from a representative sample of over 5,000 visitors completing a Diabetes.co.uk 
survey (including responses on behalf of a partner or child) were as follows:  

Demographic analysis Demographic analysis Demographic analysis Demographic analysis     

• Male – 54% 
• Female – 46%  
• Type 1 – 34%  
• Type 2 – 66% 
• Use insulin – 49% 
• High frequency testers – 48%  
• Replied on behalf of a partner – 10% 
• Replied on behalf of a child – 3% 

 
AAAAge distributionge distributionge distributionge distribution 

• Age 19 or under – 5% 
• Age 20-29 – 9%  
• Age 30-39 – 15% 
• Age 40-49 – 23% 
• Age 50-59 – 27% 
• Age 60-69 – 16% 
• Age 70 or over – 5% 

 
Time elapsed since diagnosisTime elapsed since diagnosisTime elapsed since diagnosisTime elapsed since diagnosis  

• Diagnosed less than 1 year – 19% 
• Diagnosed 1-5 years – 20% 
• Diagnosed 6-10 years – 18% 
• Diagnosed 11-20 years – 15% 
• Diagnosed over 20 years – 28% 

 

Source: a representative sample of over 5,000 respondents to Diabetes.co.uk User Survey 



 

 

Opportunities for advertisers  
 

Diabetes.co.ukDiabetes.co.ukDiabetes.co.ukDiabetes.co.uk offers clients a wide range of opportunities for integrated online marketing 
including digital display advertising, product pages, advertorials, rich media, newsletter 
advertising, competition prize promotions and other bespoke solutions: 
    
Display advertisingDisplay advertisingDisplay advertisingDisplay advertising banners can be placed 
on contextually relevant pages / sections 
or run of site. Sizes available include:  
 

• MPU 300 x 250  
• Square banner 200 x 200,  
• Leaderboard 728 x 90  
• Wide skyscraper 160 x 600 
• Expandable sky 160-340 x 600 
• Horizontal banner 468 x60 pixels 

    
Formats .GIF, .JPG or Flash are accepted and with a maximum file size allowance of 40K. 
Other banner sizes are available on request and banners in newsletters are available in size 
200 x 200 pixels, .GIF or .JPG with a maximum file size of 20k.    
    

    



 

AdvertorialAdvertorialAdvertorialAdvertorial    pagespagespagespages can be standard page 
width or full-width with left hand navigation 
and right hand columns removed. Full-width 
pages allow more space for conspicuous 
branding to match the clients preferred look 
and feel, more space for product illustrations 
including rich media (video) and make a 
bigger impact and. Click on the image or text 
link below to view example of a full-width 
promotion: 
 

 
http://www.diabetes.co.uk/promotions/bayer.html 

 
Product pagesProduct pagesProduct pagesProduct pages are usually designed to fit standard template pages for promotion of diabetes 
products and services with the option to include embedded rich media (video) as well as still 
images and a range of calls to action including bespoke enquiry forms for data capture.   
 

http://www.diabetes.co.uk/diabetic-products/index.html http://www.diabetes.co.uk/diabetic-products/diet-plate.html 
 

        



 

NewslettersNewslettersNewslettersNewsletters offer excellent opportunities for 
advertisers to reach our core audience and 
are broadcast twice weekly, usually on 
Tuesday and Thursday, to over 70,000 
registered users. Solus e-mails are also 
available for clients who need more 
exclusive product promotion to newsletter 
recipients. The average unsubscribe rate 
measured over 13-weeks is less than 0.3% 
and the unique open and click through 
rates are well above industry average. A 
new user survey conducted in April 2011 
will provide valuable new insights into this 
substantial targeted audience.     

    
 

http://www.diabetes.co.uk/newsletter/forum-update-204 

    
Rich Rich Rich Rich mediamediamediamedia    including Billboard, Filmstrip and You Tube video advertising formats can used 
for extra impact and as an ideal way to enhance product pages and to engage our audience 
with your sales message. Podcasts can also be included for audio messaging. 

    
http://www.diabetes.co.uk/blood-glucose/how-to-test-blood-glucose-levels.html 

        



 

CompetitionsCompetitionsCompetitionsCompetitions can be promoted using banner advertising run of site or text boxes with text 
links on the Home page, on other contextually relevant pages including authorised posts 
promoting competitions in the Forum.   
 

Calls to action and data capture 
 
Banners can drive externally to client websites or internally to dedicated client landing pages 
on Diabetes.co.uk. Advertorials, product pages and other dedicated landing pages can 
include enquiry forms for data capture as necessary. Opt-in data can be forwarded securely 
at agreed intervals or automatically where necessary. 
 

 
http://www.diabetes.co.uk/promotions/bayer-meters.html 

 



 

Sponsorship and other opportunities 
    
Diabetes.co.ukDiabetes.co.ukDiabetes.co.ukDiabetes.co.uk offers clients a wide range of opportunities to reach a targeted audience 
including sponsorship, patient education, patient recruitment for clinical trials or market 
research, audience surveys and other bespoke solutions.  
 
SponsorshipSponsorshipSponsorshipSponsorship of existing web pages or special sections such as Food & Recipes or the 
Diabetes.co.uk Forum is also possible for terms typically ranging from 1-12 months. We also 
offer opportunities to sponsor new content pages or special sections commissioned for and 
on behalf of clients. 
 
Patient Patient Patient Patient eeeeducducducducationationationation is another option for companies interested in using educational information 
with or without direct input into page content as a means of communication and raising 
brand awareness through sponsorship. We are also interested in working with partners to 
deliver structured education and training to people with diabetes. 
 
Patient Patient Patient Patient recruitmentrecruitmentrecruitmentrecruitment can be conducted quickly using our newsletter and advertising online to 
drive applicants to a dedicated landing page online with enquiry forms and filters to ensure 
targeted responses from relevant individuals. Recruitment pages once in place can be 
activated or deactivated at short notice and messages and enquiry forms are easily updated 
for different campaigns. 
 
Special surveys Special surveys Special surveys Special surveys offer clients the opportunity to reach a statistically significant representative 
sample audience for market research and to do so quickly. Audience surveys can include 
logical programming as necessary to filter participants according to relevance of responses 
and in order to generate a qualified response from the target audience. 
 
Press releasesPress releasesPress releasesPress releases can be distributed online at Diabetes.co.uk, to our newsletter database and 
Diabetes.co.uk News which is monitored daily by Google for inclusion in Google Diabetes 
News with click through back to Diabates.co.uk. 
 

 



 

More accountable than print advertising 
 
Page views, average time on page, extent of customer engagement, banner impressions, 
advertising banner click rates, news letters sent, received, opened and click through rates 
are all measurable using independent third party software including Google Analytics.   
Because digital advertising online is measurable, advertisers can more easily demonstrate 
advertising effectiveness, calculate Return on Investment (ROI) and invest their marketing 
budgets more wisely.  
 

Our audience is waiting for your message  
 
For more information about advertising (including advertising rates), sponsorship or to 
discuss other commercial opportunities please contact:  
 

David HolyoakDavid HolyoakDavid HolyoakDavid Holyoak    
Commercial Director 

Tel: + 44 (0) 208 741 0741 
Mobile: +44 (0) 777 589 4120 
Email: david@diabetes.co.ukdavid@diabetes.co.ukdavid@diabetes.co.ukdavid@diabetes.co.uk 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Diabetes.co.uk is owned and operated by Sitefinders Net Limited. 

Sitefinders Net Ltd. Dotcom House, Broomfield Place, Coventry, CV56GY 

Tel: +44 (02476) 712712, Fax: +44 (02476) 712383, E-Mail: info@sitefinders.co.uk 


